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Abstract. This study explores the impact of cryptocurrency adoption on personal financial management (PFM)
strategies among Generation Z. As digital natives, Generation Z is increasingly integrating cryptocurrencies into
their financial routines, yet their financial literacy levels vary significantly. Employing a qualitative literature
review methodology, this research analyzes recent academic publications to examine how generational
characteristics such as digital fluency, risk tolerance, and social media influence moderate the relationship
between crypto usage and financial behaviors like budgeting, saving, and debt management. The findings reveal
a dual effect: while cryptocurrency can enhance financial autonomy and portfolio diversification, it also increases
the risk of impulsive and speculative behaviors among less financially literate users. This research underscores
the importance of developing targeted financial education programs that incorporate both digital and behavioral
components. The study contributes theoretically to behavioral finance and innovation diffusion models, and offers
practical recommendations for educators and policymakers seeking to improve financial outcomes for Generation
Z in a rapidly evolving digital economy.
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1. INTRODUCTION

Personal financial management (PFM) strategies play a vital role in ensuring an
individual's financial well being, particularly in the face of increasing financial complexity in
the digital age. These strategies encompass budgeting, saving, investing, debt management,
and financial planning aimed at achieving both short and long term financial goals (Lusardi &
Mitchell, 2020). The rapid advancement of financial technology has demanded more adaptive
and informed financial behaviors, especially among young individuals. However, research
consistently shows that younger generations, including Generation Z, often struggle with
effective financial management due to limited financial literacy and an increased tendency
toward impulsive spending driven by digital platforms (Lim et al., 2021; Xiao & Porto, 2020).
As such, understanding the factors that shape PFM strategies is increasingly crucial in today’s
digital economy.

A prominent recent phenomenon is the adoption of cryptocurrency as part of
individuals’ personal financial decisions, a trend accelerated by the COVID-19 pandemic and
the subsequent digitalization of financial services. According to Statista (2023), more than 30%
of individuals aged 18-24 globally have either invested in or considered investing in
cryptocurrency. This reflects a significant shift in how Generation Z perceives modern financial
instruments. While cryptocurrency adoption offers potential for portfolio diversification and

Received: Maret 15, 2025; Revised: Maret 30, 2025; Accepted: April 28, 2025; Published: April 30, 2025


https://doi.org/10.56910/jumbiwira.v4i1.2726
https://jurnal-stiepari.ac.id/index.php/jumbiwira
mailto:muslih1.3m@gmail.com
mailto:diba.doang@gmail.com
mailto:anisaulhasanah08@gmail.com

The Impact of Cryptocurrency Adoption on Personal Financial Management Strategies Among Generation Z

financial autonomy, it also entails risks related to market volatility, regulatory uncertainty, and
consumer protection challenges that may undermine sound financial management strategies
(Fang et al., 2022; Chuen et al., 2021). This research is urgent due to the empirical gap in
understanding how cryptocurrency adoption influences PFM strategies, especially among
Generation Z, who are often early adopters of financial innovation yet may lack the financial
acumen to mitigate associated risks.

Cryptocurrency adoption refers to the extent to which individuals integrate digital
assets such as Bitcoin and Ethereum into their everyday financial decisions. Recent studies
indicate that trust in blockchain technology, perceived financial benefits, risk tolerance, and
the influence of social media significantly drive individual decisions to adopt cryptocurrency
(Zetzsche et al., 2020; Liu & Serletis, 2022). These digital assets are often seen as tools of
financial empowerment and technological progress. However, their high price volatility and
the relatively low level of user knowledge present challenges to making informed and rational
financial decisions (Wang et al., 2021). Therefore, analyzing the impact of cryptocurrency
adoption on PFM strategies is essential, particularly for Generation Z, who are both tech savvy
and susceptible to the risks of speculative financial behavior.

Generation Z, born between 1997 and 2012, is characterized by their digital fluency,
social media engagement, and preference for quick access to information. Turner (2021)
highlights that Gen Z exhibits a strong tendency to use digital financial tools, including
cryptocurrency investment platforms, as part of their pursuit of financial independence. Despite
this technological fluency, many within this cohort lack a solid understanding of long term
financial planning and risk management (Abreu et al., 2023). Thus, Generation Z
characteristics such as digital literacy, risk tolerance, and consumption values serve as
moderating variables that may influence the strength and direction of the relationship between
cryptocurrency adoption and PFM strategies. In other words, the effect of cryptocurrency on
financial behaviors can vary depending on how these generational traits interact with financial
decision making.

In recent years, the rapid adoption of cryptocurrency among Generation Z has emerged
as a significant financial trend, largely driven by the accessibility of digital investment
platforms and the increasing appeal of decentralized financial tools. Studies such as Gemini
(2025) report that over half of Gen Z individuals are involved or interested in crypto
investments, often motivated by aspirations for financial independence and portfolio
diversification. Despite their technological fluency, however, many Gen Z users lack adequate

financial literacy and risk management skills, making them susceptible to speculative and
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impulsive behaviors. Most existing studies have concentrated on factors influencing the
intention to invest in cryptocurrency, such as trust, social influence, and perceived benefits
(Wang et al., 2021; Lim et al., 2021), but few have examined how these digital financial
decisions translate into broader personal financial management (PFM) practices like budgeting,
saving, or debt handling. Additionally, research remains limited on how Generation Z’s unique
generational traits including digital affinity, risk tolerance, and consumption values moderate
the impact of crypto adoption on their overall financial behaviors.

This study addresses these critical gaps by investigating how cryptocurrency adoption
influences the PFM strategies of Generation Z, while also examining the moderating role of
generational characteristics. Unlike prior research that isolates either technology adoption or
generational analysis, this study uniquely integrates both dimensions to provide a more
nuanced understanding of how digital assets reshape financial behavior. By highlighting how
Gen Z’s behavioral traits can strengthen or weaken the link between crypto usage and financial
planning, the study contributes fresh empirical insights to the literature on digital finance and
youth financial behavior. The results are expected to guide educators, policymakers, and
financial institutions in designing targeted interventions, literacy programs, and regulatory
frameworks that align with the digital tendencies and financial realities of Generation Z.

This study aims to investigate the impact of cryptocurrency adoption on personal
financial management strategies among Generation Z, while examining the moderating role of
generational characteristics. Theoretically, this study contributes to the growing body of
literature on digital finance and financial behavior among young adults, especially in the
context of emerging financial technologies. Empirically, the findings are expected to inform
educational institutions, policymakers, and financial service providers in designing targeted
financial literacy programs and digital finance policies that cater to the specific needs of

Generation Z.

2. THEORETICAL STUDY

This research is underpinned by two key theoretical frameworks: the Theory of Planned
Behavior (TPB) and the Diffusion of Innovations Theory. The TPB, proposed by Ajzen (1991),
explains that behavior is directly driven by behavioral intentions, which are shaped by attitudes
toward the behavior, subjective norms, and perceived behavioral control. In the context of
personal financial management (PFM), this theory provides a solid foundation for
understanding how Generation Z forms intentions to adopt financial technologies, such as

cryptocurrency. Their perception of benefits (e.g., financial returns), social encouragement
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(especially from peers and influencers), and their confidence in managing crypto transactions
all contribute to their behavioral outcomes.

Complementing the TPB, the Diffusion of Innovations Theory by Rogers (2003)
provides a sociological explanation for how new technologies, including cryptocurrencies,
spread within a society. The theory categorizes adopters into groups (innovators, early
adopters, early majority, late majority, and laggards) and highlights the role of early adopters
in influencing broader acceptance. Generation Z, characterized by high digital literacy and
openness to new technology, often falls within the early adopter category. Their tendency to
experiment with new tools, such as decentralized finance platforms and crypto wallets,
accelerates the diffusion process and influences peer groups through social proof and digital
communication networks.

To build on these theoretical foundations, existing empirical studies offer further
insights into the financial behavior of Generation Z. Xiao and Porto (2020) demonstrated that
financial literacy significantly influences young adults’ financial decision making, while Abreu
et al. (2023) found that Gen Z often lacks deep understanding of financial planning despite
being digitally fluent. These findings suggest that while Gen Z may have the tools and
platforms for financial engagement, their behavioral outcomes may not always be optimal due
to limited foundational knowledge. This gap becomes even more pronounced in high risk
domains like cryptocurrency, where poor understanding can lead to impulsive or speculative
actions.

Additionally, studies on cryptocurrency adoption have highlighted key psychological
and technological factors influencing behavior. Fang et al. (2022) and Liu & Serletis (2022)
point to the speculative and volatile nature of crypto markets, emphasizing the importance of
risk perception in financial decision making. Meanwhile, Lim et al. (2021) noted that social
media and digital influencers play a significant role in shaping the financial attitudes of young
users. Generation Z, who are highly connected and often rely on these platforms for
information, are particularly susceptible to social influence further aligning with the subjective
norm component in TPB.

Based on these theoretical and empirical insights, this study posits that cryptocurrency
adoption can significantly shape the PFM strategies of Generation Z. However, this
relationship is likely moderated by generational characteristics such as risk tolerance, digital
literacy, and short term consumption values. These traits may either amplify or weaken the
influence of crypto adoption on financial behaviors such as budgeting, saving, and debt

management. By integrating these theories and findings, the study aims to provide a
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comprehensive framework for understanding how financial innovation intersects with

generational dynamics in shaping personal financial outcomes.

3. RESEARCH METHODS

This study adopts a qualitative approach using a literature review method to explore the
impact of cryptocurrency adoption on personal financial management (PFM) strategies among
Generation Z. The research focuses on examining how generational characteristics such as
digital literacy, risk tolerance, and consumption values moderate the relationship between
cryptocurrency usage and financial behaviors. The object of the study is the financial behavior
of Generation Z in managing their personal finances, while the phenomenon under
investigation is how cryptocurrency integration reshapes their financial decision making.

Data were collected through a systematic review of recent academic literature, industry
reports, and peer reviewed journals published within the last five years. This approach was
chosen because qualitative literature analysis allows for a deep understanding of complex
social dynamics underlying financial behavior in the digital era (Snyder, 2019). Literature
review is particularly suited for this context, as it provides a strong theoretical and empirical
foundation for analyzing how financial technology adoption influences individual financial
practices (Boell & Cecez Kecmanovic, 2020).

The research is grounded in two key theoretical frameworks: the Theory of Planned
Behavior (Ajzen, 1991), which explains how attitudes, social norms, and perceived control
shape financial decisions; and the Diffusion of Innovations Theory (Rogers, 2003), which
contextualizes how new financial technologies, such as cryptocurrency, spread among tech
savvy early adopters like Generation Z. The literature sources include findings on the
psychological, technological, and sociocultural dimensions of financial decision making,
drawing from recent works by Abreu et al. (2023), Lim et al. (2021), and Liu & Serletis (2022).

4. RESULTS AND DISCUSSION

This section presents the findings derived from a comprehensive literature review
examining the relationship between cryptocurrency adoption and personal financial
management (PFM) strategies among Generation Z. The analysis is structured to demonstrate
not only the thematic patterns identified across the reviewed studies but also the theoretical
integration of these patterns with established behavioral and innovation diffusion models. The

objective is to offer a coherent and evidence based understanding of how digital asset adoption
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influences key financial behaviors namely budgeting, saving, and debt management within this
digitally fluent generation.

The results are organized in two parts. The first part discusses the empirical patterns
extracted from secondary sources, emphasizing the role of cryptocurrency as both a financial
innovation and a behavioral catalyst. The second part interprets these findings through the lens
of the Theory of Planned Behavior (TPB) and Diffusion of Innovations Theory, evaluating how
generational traits moderate the observed financial behaviors. This dual layered discussion not
only validates theoretical assumptions but also addresses the broader implications for financial
education, policy development, and the sustainable use of financial technology among youth.
By doing so, this section contributes to a deeper and more critical understanding of digital
financial engagement in the context of emerging technologies.

Findings on the Impact of Cryptocurrency Adoption

This study employed a qualitative approach using systematic literature review as the
primary method of data collection. Academic journals, industry reports, and peer reviewed
publications from the past five years were analyzed to explore the relationship between
cryptocurrency adoption and personal financial management (PFM) strategies among
Generation Z. The analysis revealed that cryptocurrency adoption has a substantial impact on
three core areas of PFM: budgeting, saving, and debt management. Generation Z, often
identified as early adopters of emerging technologies, showed a marked inclination toward
integrating digital financial tools especially cryptocurrencies such as Bitcoin and Ethereum into
their financial routines. This behavioral pattern aligns with the Diffusion of Innovations Theory
(Rogers, 2003), which emphasizes the pivotal role of early adopters in the spread of new
technologies within social systems.

Despite their high digital literacy, members of Generation Z frequently lack the
financial literacy needed to effectively manage the risks associated with volatile crypto
markets. This observation corroborates previous findings by Abreu et al. (2023) and Xiao and
Porto (2020), who found that the technological competence of young adults often surpasses
their understanding of core financial principles. Consequently, cryptocurrency adoption in this
context tends to foster speculative behaviors that undermine structured financial planning and
savings discipline. Conversely, individuals within Generation Z who demonstrate higher risk
aversion and better financial literacy tend to utilize cryptocurrencies as a means of portfolio
diversification and long term financial planning. This divergence suggests that generational

traits such as risk tolerance, consumption values, and digital fluency serve as moderating
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variables that shape the nature and strength of the relationship between cryptocurrency
adoption and financial behaviors.
Theoretical Interpretation and Implications

Theoretically, these findings reinforce the applicability of the Theory of Planned
Behavior (TPB) in explaining digital financial behavior. Cryptocurrency adoption is
significantly influenced by attitudes toward perceived financial benefits, the social norms
transmitted through peer influence and digital platforms, and individuals’ perceived control
over technology use. This study thus extends the relevance of TPB beyond conventional
financial decisions by integrating it within the digital finance domain. Furthermore, the study
contributes to a more context specific understanding of TPB by incorporating generational
dynamics as crucial contextual variables. From a practical standpoint, the results underscore
the urgent need for financial educators and policymakers to develop interventions that not only
enhance financial knowledge but also address risk management and long term planning
competencies specific to digital asset users.

Given that Generation Z is the most active demographic in digital financial ecosystems,
financial literacy programs must be redesigned to match their learning preferences. This
includes using interactive platforms, visual content, gamified learning experiences, and
community driven digital environments. However, a key limitation of this study lies in its
exclusive reliance on qualitative data sourced from secondary literature. While this approach
provides rich contextual insights, it does not offer statistical validation or allow for hypothesis
testing. Future research should incorporate quantitative methodologies, such as structured
surveys or experimental designs, to empirically measure the direction and magnitude of
relationships identified herein. Despite this limitation, the study offers significant contributions
by bridging theoretical perspectives with emerging financial practices among youth,
particularly in light of the rapid evolution of decentralized financial technologies.

The Moderating Role of Generation Z Characteristics

A critical dimension uncovered in the literature is the moderating effect of Generation
Z’s distinctive traits on the relationship between cryptocurrency adoption and personal
financial management strategies. Generation Z, defined by their high digital fluency,
immediacy seeking behavior, and value orientation toward autonomy, exhibits heterogeneous
responses to financial technologies. These characteristics do not function uniformly; rather,
they intensify or attenuate the impact of cryptocurrency use depending on contextual and
individual factors. For instance, individuals within Gen Z who possess higher financial literacy

tend to view cryptocurrencies as tools for portfolio diversification and strategic investment. In
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contrast, those with lower literacy and higher risk tolerance are more likely to engage in
speculative or impulsive trading behavior. This divergence underscores the significance of
digital confidence not equating to financial competence a point emphasized by Abreu et al.
(2023) and supported by Xiao and Porto (2020), who argue that financial knowledge remains
a more stable predictor of sound financial behavior than mere access to technology.

Moreover, the influence of social media and peer networks further amplifies the
variability in Gen Z's financial decision making. Platforms such as TikTok, Twitter, and
YouTube play a central role in shaping perceptions of cryptocurrency, often glamorizing rapid
gains and underrepresenting financial risks. This dynamic enhances the role of subjective
norms, as theorized in the TPB, and contributes to herd like behaviors observed in digital asset
markets. The result is a generational segment that is simultaneously empowered and
endangered by its financial autonomy. Therefore, understanding these moderating traits is
essential for designing targeted financial education and policy interventions that account for
both the promise and peril of Gen Z’s interaction with emerging financial tools.

Risk Perception and Financial Impulsivity

Another significant finding from the literature concerns the role of risk perception and
impulsivity in shaping how Generation Z interacts with cryptocurrency in the context of
personal finance. Cryptocurrency markets are inherently volatile, often characterized by rapid
price fluctuations and speculative dynamics that appeal to high risk seeking individuals.
Generation Z, with its preference for immediacy and experimentation, is particularly
susceptible to such environments. Several studies (e.g., Fang et al., 2022; Liu & Serletis, 2022)
have emphasized that the lack of clear regulatory frameworks and the limited understanding of
market fundamentals contribute to elevated impulsive decision making, especially among
inexperienced investors. These impulsive tendencies often manifest in behaviors such as short
term trading, leveraging without sufficient safeguards, or making investment decisions based
on anecdotal rather than analytical evidence.

This behavioral profile poses challenges to effective personal financial management,
particularly in the areas of budgeting and debt control. Unlike traditional investment tools that
typically encourage long term planning, the speculative allure of crypto often disrupts financial
discipline and undermines saving habits. Moreover, the perceived low entry barrier due to the
availability of mobile trading apps and fractional investments further facilitates risky behavior
among individuals who may lack a solid financial foundation. These findings underscore the

necessity for more robust financial literacy interventions that not only address knowledge gaps
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but also incorporate behavioral finance strategies to mitigate impulsive tendencies within this
demographic.
Social Influence and Media Dynamics

The role of social influence, particularly through digital and social media platforms,
emerged as a dominant theme in understanding Generation Z’s financial behaviors in relation
to cryptocurrency adoption. Unlike previous generations, Gen Z’s financial worldview is
significantly shaped by online content creators, influencers, and peer networks who often
promote speculative assets through emotionally charged or aspirational narratives. According
to Lim et al. (2021) and Turner (2021), the influence of social media is not only pervasive but
also highly persuasive, frequently bypassing traditional gatekeeping mechanisms such as
financial advisors or regulatory bodies. These social dynamics play a critical role in the
formation of subjective norms a key construct within the Theory of Planned Behavior which,
in turn, impact behavioral intentions.

This reliance on socially curated financial content introduces both opportunities and
vulnerabilities. On one hand, social platforms can democratize financial knowledge, making it
more accessible and engaging. On the other hand, they often lack credibility filters, allowing
misinformation or biased investment recommendations to proliferate unchecked. As a result,
financial decisions may be driven more by trends and viral content than by objective financial
analysis. This phenomenon reinforces the need for digital financial education programs that
not only disseminate technical knowledge but also cultivate critical thinking and media literacy
skills. Empowering Generation Z to evaluate financial information critically is essential in
ensuring that the democratization of finance does not come at the cost of informed decision

making.

5. CONCLUSION AND SUGGESTIONS

This study has investigated the influence of cryptocurrency adoption on personal
financial management (PFM) strategies among Generation Z by synthesizing findings from
recent literature through a theoretical lens. The results indicate that while Generation Z
demonstrates a strong inclination toward adopting digital financial tools, including
cryptocurrencies, this behavior often lacks alignment with foundational principles of long term
financial planning. Cryptocurrency adoption has both enabling and destabilizing effects on
financial behavior: it provides opportunities for diversification and financial autonomy for
those with higher financial literacy, yet it also encourages speculative, impulsive actions among

those with limited financial knowledge and high risk tolerance. The moderating role of
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generational traits such as digital fluency, consumption values, and social media dependency
further complicates the dynamics of financial decision making within this group.

Given the dual nature of these outcomes, it is essential for educational institutions,
financial service providers, and policymakers to adopt more targeted interventions that address
both the cognitive and behavioral dimensions of Gen Z’s financial behavior. This includes
integrating media literacy, risk awareness, and critical thinking into digital financial education
curricula. Additionally, future studies should move beyond qualitative synthesis by employing
quantitative or mixed method approaches to empirically test the relationships and moderating
effects discussed herein. The study is limited by its reliance on secondary data, which, while
rich in conceptual insight, cannot fully capture the causal dynamics present in actual financial
behavior. Therefore, longitudinal or experimental studies are recommended to validate and
expand upon the conclusions of this research, particularly in emerging economies where
cryptocurrency adoption is rapidly evolving. Overall, this study contributes a nuanced
understanding of how technological innovation intersects with generational behavior, offering
theoretical, empirical, and practical insights into the evolving landscape of youth financial

management.
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